
Andy Kerr, CWU deputy general secretary, 
discusses the union’s ‘Delivering Digital Britain’ 
campaign to improve on the Digital Britain proposals 
and secure their swift passage into legislation

T
he Communication Workers 
Union has been a leading voice 
in the campaign for universal 
broadband access, which is why 

we are encouraged by the government’s 
Digital Britain proposals, especially on 
the need for infrastructure investment 
and public funding for broadband.  

But, if we are to truly maximise the 
bene� ts of modern communications 
networks, the Digital Britain proposals 
need to go further, and the CWU’s 
recently launched ‘Delivering Digital 
Britain’ campaign calls for a number of 
more ambitious targets.

We wish to see a legally binding 
universal service ‘obligation’ for broad-
band, because whilst the ‘commitment’ 
to universal broadband of 2Mbps by 
2012 is a step forward, it lacks the teeth 
to reach 100% of homes and 
businesses.

A fund to support universal rollout of 
superfast broadband is vital to reach 
areas where the market will not deliver. 

But rather than restrict the monthly 
levy to � xed line operators, it should 
extend to include all mobile operators. 
They too will bene� t from high-speed 
networks created by public funding, 
and sharing the burden in this way 
will spread the cost more fairly. We also 
support an exemption from the levy 
for low-income users, who will need 
all the � nancial help possible to take up 
broadband.  

We would like to see the Next 
Generation Access target of 90% of 
homes by 2017 extended to 100% of 
homes in that timescale. This is critical 
if we are to avoid exacerbating the 
digital divide and enable all citizens and 
consumers to share in the social and 
economic bene� ts of high-speed broad-
band services.

We also face the more immediate 
question of how to tackle the existing 
digital divide, which sees ten million 
adults never having used the internet, 
four million of whom are economically 
disadvantaged. It is encouraging that 
Martha Lane Fox, the government’s 
digital inclusion champion, is 
addressing this issue and introducing 
ways to ensure people have the basic 

ICT user skills to get connected.
Broadband take-up amongst these 

groups will rely to an extent on the 
provision of compelling content, which 
is why we need to see the creation of a 
level playing � eld for competition in the 
pay TV market. It will also depend on 
new innovative services that meet the 
needs of all sections of society irrespec-
tive of regional and national geography, 
and the government has an opportu-
nity and a responsibility to lead the way 
in online service innovation. 

Finally, it is vital that the communica-
tions workforce have access to the 
necessary skills and training to ensure 
successful delivery of the Digital 
Britain objectives. That is why we are 
calling on the government to extend 
the legal requirement for employers in 
the broadcasting industry to provide 
workforce training and apply it to the 
telecommunications industry as the 
two sectors converge.  

The CWU calls on the government to 
legislate on these proposals as swiftly 
as possible, because the speed at which 
they are implemented will have a direct 
impact on the UK’s economic recovery 
and the future of jobs and growth. 

Andy Kerr is deputy general secretary 
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the Communication Workers Union
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